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About H&M

H&M Group, a prominent Swedish multinational clothing
company, is renowned for its fast-fashion products catering
to men, women, and children. Expanding beyond clothing,

It ventured into home furnishings in 2008, both online and
through H&M Home stores globally. The diverse customer
offer includes clothing, accessories, footwear, cosmetics,
home textiles, and homeware through brands like H&M,
COS, Weekday, Monki, and others. The group engages

IN various business ventures and investments, such as
Singular Society and H&M Group Ventures, aiming to build
scalable businesses and explore new revenue streams. With
a commitment to sustainability, H&M invests in recycled
materials and sustainable practices. Founded by Erling
Persson and currently led by CEO Helena Helmersson, H&M
remains a significant player in the fashion industry.

httos,//www.wikipedia.org




Locations

As of June 23, 2022, H&M Group had a presence in /5 global
nmarkets, boasting 4,801 stores across its various brands
and providing employment for 107,375 full-time equivalent
positions. In Canada, as of December /7, 2023, there were

88 H&M stores. Notably, Ontario led with the highest
numlber of H&M locations, housing 37/ stores, accounting for
approximately 42% of all H&M stores in the country.

https,//www.scrapehero.com/location-reports/Hs&M-Canada

88

Locations

10

Provinces and Territories

61

Cities

-
o=

H&M locations in Canada
#M Each grid point covers 20-mile radius with at least one location
Source: ScropeHero.com



Top 10 Provinces and Territories with the most H&M stores

Ontario

:E;'?ir (42%)

A store for every 390,459 people, in Ontario
with about 42% of the total number of H&M

stores

Province [ Territory

Ontario

Quebec

Alberta

British Columbia

Manitoba

Nova Scotia

Saskatchewan
Newfoundland and Labrador
Prince Edward Island

MNew Brunswick

https,//wwwscrapehero.com/location-reports/Hs&M-Canada

Quebec

1 8 | 20%)

A store for every 468,500 people, in Quebec
with about 20% of the total number of HE&M

stores

Number of stores
31 [(429)

18 20

12 [14n4)

11 j1zus)

3 (3%

2 (20

2 (2

1 (1o

1 [104)

1 (1)

Population
14.45M
8.43M
4.35M
5.02M
1.36M
965.00K
1.17TM
524.00K
155.00K

T72.00K

Alberta
:l-::!: {14%)

A store for every 362,167 people, in Alberta
with about 14% of the total number of H&M

stores

Population per store
390.46K
468.50K
362.17K
456.36K
453.33K
482.50K
584.00K
524.00K
155.00K

T72.00K



Competition

/N

ZARA Is a prominent Spanish multinational retail clothing
chain known for its emphasis on fast fashion. Operating
within the larger Inditex group, ZARA offers a wide range of
products, including clothing, accessories, shoes, beauty items,
and perfumes. The company’s headquarters are situated

In Arteixo, Galicia, Spain. With over 2,000 stores across 96
countries as of 2021, ZARA stands as a major player in the
global fashion retail landscape

https//www.itheglobeandmailcom/business/international-business/article-hms-fourth-quarter-sales-slow-more-than-expected/

"H&M's local-currency sales
fell in the fourth quarter as
the Swedish fashion retailer
loses ground against
Zara owner Inditex, which
reported a sales boost
earlier this week.”



SHEIN

Shein, a Chinese fast fashion retailer founded in Nanjing in
October 2008 as ZZKKO by entrepreneur Chris Xu, has rapidly
ascended to become the world’s largest fashion retailer

by 2022. With its headquarters based in Singapore, Shein
has swiftly emerged as a dominant force in the global fast
fashion industry over the past few years.

https//cafinanceyahoo.com/news/under-pressure-shein-h-m-135657537htm

“The rapid growth of the
China-founded online
retailer, which sells $8

dresses, $5 t-shirts and $2
Jewellery, is upturning the
industry.”



Google Trends analysis on the competition

The Google trends chart shows the results for welbsearch for H&M, Zara and Shein in Canada for the last 12 months.

® H&M Canada ® ZaraCanada Shein Canada .
| L | + Add comparison
Search term Search term Search term
Canada ~ Past 12 months All categories * Web Search *
Interest over time (@) 4 O <&

[ ¥

https,//trends.google.com/trends/



The Industry

H&M is a key player in the Fashion and Apparel industry, where it stands out for its expertise in the dynamic realm of fast

fashion.

The chart below shows the industry ranking under the fashion and apparel industry worldwide for the past 3 months.

Domain (10,000)

1
" =

3 *
4 A
g AT

httos,//www.similarweb.com/

shein.com

nike.com

macys.com

hm.com

Zard.com

lonthly Visits

200.0M

159 4M

129.4M

113.1M

107.7M

Unigue Visitors

81.62M

72.47M

21.3/M

24.10M

44 84M

31.8%

28.4%

29.0%

27.4%

30.4%

Desktop vs Mobile

68.2%

71.6%

71.0%

F2.6%

69.6%

Visit Duration

00:07:50

00:03:44

00:05:29

00:04:57

00:06:28

Fages/visit

8.87

5.47

6.09

7.B5

10.35
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Fast Fashion

Fast fashion involves quickly replicating recent catwalk and
high-fashion trends, mass-producing them inexpensively,
and swiftly bringing them to retail to meet high demand.
This business model, adopted by major retailers like Primark,
H&M, Shein, Uniglo, GAP, boohoo and Zarag, has turned them
iInto large multinational companies by emphasizing the rapid
turnover of affordable, trendy clothing appealing to fashion-
conscious consumers. It's characterized by swiftly moving
designs from the catwalk to stores, often based on Fashion
Week or celebrity styles. Fast fashion emerged due to cost-
effective manufacturing, faster shipping methods, increased
consumer desire for up-to-the-minute styles, and greater
purchasing power, particularly among the youth.

This approach challenges traditional seasonal introductions
by established labels, with fast-fashion retailers frequently
releasing new products multiple times a week to stay in line
with current trends.

httos,//wwwinvestopediacom/terms/f/fast-fashionasp

https,//enwikipedia.org/wiki/Fast_fashion

1l



Environmental and Economic Impact of Fast Fashion

Fast fashion is criticized for its significant environmental
Impact, including the “throw-away” customer mentality,

the waste and the use of 93 billion cubic meters of water
annually, 3,781 liters for a pair of jeans, toxic textile dyeing
wastewater, 500,000 tons of microplastic fibers in oceans,
and over 10% of global carbon emissions. These figures
highlight the substantial environmental concerns associated
with fast fashion.

The apparel industry, particularly fast fashion, has
experienced significant annual growth, projected to
reach $39.84 billion by 2025. However, this growth doesn't

necessarily benefit the workers in fast fashion manufacturing.

Profits are typically not reinvested in local economies where
the work Iis done; instead, they accrue in the countries where
the companies are headquartered. This pattern can lead to
stagnation in the local economies, while the fruits of labor
are enjoyed elsewhere.

httos,//wwwi.investopediacom/
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Our Values

Our values, established in 1947/, serve as a universal guide

for all colleagues globally, irrespective of their role, function,

or brand. Integrated into our work culture, these values
encompass an entrepreneurial spirit, a long-term perspective,
and a continuous commitment to prioritizing our customers.
By embodying these values, we foster an open and down-to-
earth culture, enabling collaborative efforts to excel in what
matters most to our customers and our future.

httos,//www2hm.com




Our Vision

Founded in 1947, our visionary founder, Erling Persson,

aimed to democratize great fashion responsibly. He laid the
groundwork for a customer-centric, creative, value-oriented,
and responsible company. From a single store, we evolved
into a diverse family of brands, offering global customers

an unbeatable blend of fashion, design, quality, and
sustainability at affordable prices. Our path forward involves
a culture steeped in innovation and entrepreneurship, an
unwavering customer focus, and the ability to scale impactful
iIdeas for the benefit of millions. These foundations underpin
our contributions to industry-wide transformation, as well as
our commitment to achieving sustainability and circularity
INn our business.

httos,//www2hm.com




A Caring Employer

H&M Group emphasizes a fundamental respect for
individuals in every aspect of its business. This commitment
includes ensuring fair wages, reasonable working hours,
freedom of association, and fostering growth and
development opportunities for all employees. The company
Is dedicated to maintaining good working conditions in safe
and healthy environments, adhering to fair labor standards
and social policies. As an employer, H&M Group promotes
fairness and equality, aiming to create a safe and attractive
workplace where employees are recognized, appreciated,
and treated with respect. The company’s social policies
reinforce its values, addressing rights and obligations
related to mutual respect, equal rights, discrimination, and
harassment.

httos,//www2hm.com




A Welcoming Workspace

H&M Group, comprising a diverse family of brands and
businesses, values fashion and lifestyle, driven by a team

of over 150,000 individuals dedicated to making possibilities
a reality. The workplace is dynamic, fostering individual
contributions and a collaborative atmosphere where people
worldwide share knowledge, experience, and ideas. Starting
a careewith H&M Group means limitless potential, with
trust iIn employees from the beginning, encouragement

of entrepreneurial spirit, and recognition of passion. The
company believes in mutual growth, emphasizing that as
individuals thrive, so does the organization.

httos,//www2hm.com

“Our business iIs made up
of people — for people.
What matters to people,
matters to us. At H&M
Group, our goal is for every
colleague to feel good while
doing good work, In an
environment free from any
form of discrimination.”

17



Empowering People

H&M Group prioritizes an inclusive, diverse, and equitable
environment globally, recognizing the value of varied
perspectives. The company focuses on three key initiatives:
enhancing awareness through comprehensive training,
Improving diverse representation in recruitment processes,
and ensuring fair opportunities through equity measures.
The inclusion and diversity curriculum addresses crucial
topics, and structured recruitment processes minimize bias.
Employee surveys, such as The People Engagement Pulses
and the Inclusion and Diversity Pulse, provide insights for
discussion and action. Development programs like LEAD
aim to empower underrepresented talent, and Colleague
Resource Groups foster a sense of belonging and celebrate
differences within the organization.




Gender Equality

H&M Is committed to promoting gender equality within its
supply chain, acknowledging the predominantly female
workforce of around 1.3 million people across 35 countries.
Aligned with the Women's Empowerment Principles and
Sustainable Development Goal 5, the company recognizes
the need for accelerated progress in achieving gender
equality by 2030. In addressing this goal, H&M focuses

on health and safety, career development, wages, and
representation across its supply chain, operating at the levels
of worker empowerment, factory management systems,

and industry and country transformation. Collaboration with
Plan International has strengthened their gender equality
strategy, with a particular emphasis on tackling gender-
based violence and harassment. H&M supports international
measures, such as the International Labour Organization’s
Convention 190 and Recommendation 206, to create a work
environment free from violence and harassment, contributing
to the company’'s commitment to being fair and equal.

httos,//www2hm.com

“We believe in a society free
from bias where everybody
has an equal voice and
representation. We aim to be
Inclusive across our whole
value chain, to treat people
fairly and to give everybody
access to the same
opportunities.”

19



Employee Reviews

The data below shows reviews by employees on full-time and part-time basis at H&M as at January 10th 2023.

H&M Ratings and Trends

About Glassdoor ratings

Ratings may vary depending on what filters are applied, but ratings include reviews in all languages. Lt

Overall

Culture & Values

Diversity & Inclusion

Work/Life Balance

Senior Management

Compensation and

Benefits

Career Opportunities

https,//www.glassdoorcom

x Kk KX ¥

L O

* Kk Kk

* K K

n* NN

* kK

L 6 &

3.5

3.6

3.2

a1

3.3

3.2

61

64

46

Recommend to a Friend

Approve of CEO

Positive Business Outlook

Ratings by Demographics

Want more optio:

This rating reflects the overall rating of H&M and is not affected by filters.

Race / Ethnicity

3.5 wMen (364)

3.5 ®¥Women (855)

Ratings by Demographics

Gender Sexual Orientation Disability

Parent or Family Caregiver Veteran Status

3.1 % Transgender and/or Non-Binary (63)

Want more option

This rating reflects the overall rating of H&M and is not affected by filters.

Race / Ethnicity Gender

3.5 % Asian (214)
3.6 % Hispanic or Latinx (231)
3.5 % Middle Eastern (28)

3.3 % White (489)

Top Review Highlights by Sentiment

Furooprs from User revicwes, not authored iy Glassdnor

Pros

“Nso preat benefits even Tor part timers like having vour
bir chday off and getting paid for it" (in 716 reviess)

"Gogd pay | depends on which siore mine was a Magship soit
paid a liztle higher)® [in 638 review:,

“The people are great and the 25% ol emplovee discount is
alsc graat along with gooc benets” lin G0 reviews]

"Team was great and motivating” [in 333 reviews)

"I lowed most of my coworkers who weere such a great team to
work for” (i1 332 revisws)

Sexual Orientation Disability

Parent or Family Caregiver Veteran Status

3.6 % Black or African American (237)
3.3 %Indigenous American or Alaska Mative (19)

2.9 % MNative Hawaiian or Other Pacific Islander (14)

Cons
"Mapagement was popr and unorgenized® (in 733 review:]
"managers were made and inflexible® (in 523 reviews)

"Leng hours and lots of responsibilities for just sales
asisbant” (04910 reviews

"Low salary and hard to give custamer service to lsraelis’ {in
ol raviews)

"MNo work life balance altbough this becomes selt inflicted due
to the autonomous nature of the compame” 1in 25838 reviews]



Sustainabillity Goals

H&M Is committed to making fashion environmentally friendly
by addressing its impact on biodiversity. Acknowledging the
fashion industry’'s overall negative influence on ecosystems,
the company is taking steps to reduce its environmental
footprint. H&M aims to achieve this by avoiding harmful
chemicals, fossil-based energy, and single-use packaging.
The company has set ambitious goals to halve its emissions
by 2030 and achieve a net-zero impact by 2040, aligning with
the Paris Agreement’s temperature-rise limits. Collaborating
with organizations like WWF and Solidaridad, H&M seeks to

establish a new water standard for the entire fashion industry.

Recognizing the significant water usage in denim production,
H&M aims to conserve water through measures such as
reducing unnecessary washes, educating staff and suppliers
on water conservation, and advocating for policies to protect
rivers and freshwater in key production countries.

httos,//www2hm.com

Did you know?

H&M has globally committed
to the Ellen MacArthur
Foundation’s New Plastics
Economy Initiative, which
envisions eliminating
all unnecessary plastic
packaging and preventing
plastic from becoming waste.

21



Corporate News

M GreenBiz

H&M is funding offshore wind in Bangladesh to get garment
factories off fossil fuels

H&M will co-invest in a project it hopes will supply 40% of the country's power.

6 days ago

BB Just Style

Zara overtakes H&M to be Europe's second-largest apparel
retailer

Inditex-owned retailer Zara has overtaken H&M to become Europe's second-largest
apparel brand, behind current leader Nike.

2 days ago

¢ WION
H&M to increase payments for clothes manufactured in
Bangladesh to compensate higher wages

Stockholm-headquartered multi-national high fashion brand H&M has announced that it
will increase payments for its clothing items...

F( Fast Company

Why H&M is helping Bangladesh build its first offshore wind
farm

It's part of a larger effort to get fashion brands involved in adding renewable energy in
Bangladesh, where thousands of factories are...

16 hours ago

F( Fast Company

H&M is vowing to pay factory workers more. Why aren't other h
brands stepping up?

Brands have largely stayed out of the conversation, even though they are directly
responsible for pressuring factories to keep costs low to...

1 month ago

Taking a page out of Foot Locker's and Petco's localization strategy, H&M looks to

S

B PYMNTS.com

H&M Embraces Localization Strategy Through Small Stores

resonate with consumers who are willing to spend by going...

1 day ago

WORLD'S TOP | Forbes
COMPANIES
FOR WOMEN

POWERED BY STATISTA

CORPORATE - 15 NOV, 2023

H&M BANKS AS #7 ON FORBES'
WORLD'S TOP COMPANIES FOR
WOMEN

In the 2023 edition of Forbes' World's Top
Companies for Women list, H&M is among...

22
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Advertising and Marketing

H&M Group collaborates with leading creatives globally
to craft impactful campaigns and communications that
resonate with diverse audiences across 74 markets. The in-

house production, done in collaboration with top-ranked ot m—— | ’ |
: : : . . AL Avmmmr aamanay | =Ill=i""l ﬂi EEJ' i@m b
creatives, emphasizes inclusivity by featuring models and el ikl 1 E NP m{g‘ ﬁuﬁ
- .’ T :
talents of varied looks, ages, and cultural backgrounds. | | F, oy j “uI Lol
. . . . . . : B b A | i’ e-;:, ; -i..
Adhering to strict internal guidelines, the selection process o S

ensures that models project fashion positively and healthily,
with zero tolerance for any endorsement of drug or alcohol
abuse.

https,//hmgroup.com




Brand Perceptions

How do consumers feel about your brand.

Fame is defined by the % of people who have heard of this topic and Popularity is the % of

people who have a positive opinion on a brand.

The latest data is based on 1244 nationally representative interviews of the US population, collected during Q4 2023.

https,//today.yougov.com

H&M

Explore the latest public opinion about H&M

Fame @ 84%
T
Popularity ©® 48%
Disliked by 6%
—

Neutral 30%
e ———

() Methodology

Clothing & Footwear Brands {2

h0 j Mautica

52 wwes Lands' End

=» View full Clothing & Footwear Brands ranki...

26



Demographics

Which demographic section should you be targeting

Millennials Gen X
Fame 95% 84%
Popularity 60% 379
Women Men
Frame 87% 82%

Popularity 50% 47%

https//today.yougov.com

Baby Boomers

Most popular with Millennials

More popular among women

27



Instagram

Instagram
Instdgram

H&M 2

Eihm

Welcome to #HA - the place for ffashion & rheauty inspiration! We W your comments

but please stay respectiul.
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Social Media Influencers

In the social media landscape, Zara secures the top spot
among fashion brands, amassing 505,055 mentions from
January 2022 to February 2023. Renowned for its on-trend
style and quality products, Zara remains a favorite among
influencers globally. Sheln, a Chinese brand known for its
budget-friendly fashion, claims the second position with

358,774 mentions, driven by a successful influencer marketing

strategy. H&M, recognized for its global presence and

sustainability commitment, takes the third spot with 322,469

mentions. The brand'’s collaborations and diverse clothing
offerings appeal to influencers focused on responsible
fashion.

httos,//wwwikolsquare.com

Top-10 Most Mentioned Fashion Brands by Influencers

bershka

sczanc #84 430

#90 204 \

primark
#105 974 zara
.~ #505 055

Pl

mango £

\
#114 917 ~/ : r
/ MANGO * /;“ {\
asos | s
#132 735 asos
pretiylittlething — >
#139 277 —
NA-KD sheinofficial
% #358 774
nakdfashion
#1507 498

hm
H322 469
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Soclal Media Engagement

An Instagram engagement rate falling within the range of 0%
to 1.64% is deemed low. For influencers with rates in this range,
they can anticipate receiving between 0 to 16.4 reactions for
every 1000 followers. On the other hand, engagement rates
between 1.64% and 3.48% are considered good.

httos,//ohlanxcom/

38.4M followers

M

ENGAG

@hm
EMENT RATE

0.04%

17,054 likes

94 comments
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Soclal Media Sentiment Visualization

Feelings of your social media community

active

tense alert

Nervous excited

stressed elated

upset
unpleasant &
b
g o &
@ &
sad
@
unhappy Serene
depressed ' relaxed
bored calm

subdued

https,//www.csc2nesuedu

h&m (236)

happy

pleasant

contented
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M

Women Men Divided Baby Kids H&M HOME Sport Sale Sustainability

Spend $100+ on e-gift cards & get 310 off Free Shipping over 540 Become o Ha:M Member

i ‘M Final days: Llp to ?ﬂ% off nnhne & in-store!
g » Ela bias! ahh aver Gilard 1L Ua lale

\EH DIVIDED MEN KIDS H&M
SALE  #HMXME

Sh op Now




Consumer Interest In Canada

Consumer interest by websearch for the brand for the past 12 months within Canada

https;//trends.googlecom

33



Consumer Interest by Subregions

Consumer interest by websearch for different Subregions for the past 12 months within Canada

1 Northwest Territories

2 Ontario

3 Yukon Territory

4 British Columbia

5 Prince BEdward Island

https;//trends.googlecom
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Cconsumer Seadrch

Below data shows the most searched queries and topics around the brand:

Related topics @

1 H&M - Clothing company

2 H&M - Topic

3 H&M - Fashion brand

4 Zara - Fashion brand

o Zara - Retall company

https,//trends.google.com

ERS
| E——
| ——
 IE—
[

&

Related queries @

Zara canada

Zdlhg

old nawy

old navy canada

hm canada

Top

w

<>

[«

oW
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Welsite visits In comparison to other Market Leaders

Market Leaders

Show industry average (i)

httos.//orosimilarweb.com

Monthly Visits 30.22M Pages/Visits 6.29

grid.upgrade

grid.upgrade

grid upgrade

grid upgrade

grid.upgrade

=]

A )

Zara.com

M

hm.com

1| Oct 2023 - Dec 2023 (3 Months) %) Worldwide b 5[0 All traffic
Pages/Visits v | VS Monthly Visits v
shein.com
Macys.com |
nike.com
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Content

Take Care by H&M Official Trailer - YouTube

Ever wondered how fo care for your clothes in the best possible way? Wonder

¥ . no longer. H&M will soon be releasing its twelve part series ...
youiube.com ’ _ .
hitps:{www. youtube.com » ... m — - S YouTube - HEM - Feb 22, 2023
H&M
Welcome H&M's YouTube channel! Here you'll learn about everything from the latest youtube.com

hitps ifwww youtube.com » walch =
How To: Care for Wool | H&M - YouTube

About time to wash your favourite wool sweater? As wool is a delicate
material, there are a couple of things you should consider before ...

and greatest trends to how we're making fashion more sustainable.

o youtube.com
hitps:ffwww youtube.com » wakch

The Best H&M Pieces Right Now - YouTube Tailoring

. ._;-'.B* Instagram — @nikiskyyy Product links | Agolde recycled leather pants
L1

| T

ebwls

hitps:/irvlv.me/ABFgdw Grey dress hitps:Mtinyur.comfye25atnz Dark ...
youiube. com

hitps:ffwwwiyoutube.com » channed

H&M Move

H&M Move is a movement brand, we're here to celebrate it and invite the world to move with us.

YouTube - HEM - Mar 12, 2023

6 key moments in this video
YouTube + Miki Sky - 1 month ago

Remaoving bamers to sport is at the heart of everything we ...

youtube.com
youtube.com https:fifwww.youtubse com » walch 3
psityeiibe com wRteh H&M Try-On & Clothing Review - YouTube
s Shﬂnl o W SRR e T . ' 1 | H&M cream shirt'yvellow shirt (size 5): https://bit.ly/46EVLQv (on sale
. TiN Hello, everyone! One of you asked for it, and your wish is my command.

hitps:/Aewrw stylini it'gN FINIDXYm (AU - Everane jgans (size ...
Today I'm showing you a few new pieces from HE&M.

YouTube - Mariana Zelenjuk - Oct 8, 2023 TouTube - mademoiselle - Uct 22, 2023

w T key moments in this video

yvoutube.com

hitpa.twww. youtube. com » walch

HUGE H&M NEW IN TRY ON HAUL - AUTUMN KNITWEAR

H&M PRODUCT LINKS BEOWN JUMPER.: colour no longer online - others
available hitps://rstyle. me/+NJQpCV4sOmWgldwE-UWeOg CREAM. ..

Rabanne H&M: A dazzling collaboration - YouTube

"For this collaboration, | wanted to do everything I'd never do and anything |

had never done. | wanted to explore shapes that were new to ...
YouTube - Alexx Coll - Oct 4, 2023

YouTube - H&M - Oct 24, 2023

&5 youtube.com
hitps:fwww. youtube. com » walch

H&M In Store Music Playlist 2024 - YouTube

KOV Spotify Playlist: hitps2fopen.spotify.com/playlist
AKRYDeyjRasWTiZ4ZsKPjH *Our Instagram: hifps//www.instagram.com...

YouTube - KOV - 1 month ago 37




Customer

Welcome to Customer Service

How can we help you today?

GLICKE L ITNES
In -
| WANT TO KNOW WHERE MY SRDER 1% I WANT T'O: RETURN SOMETHING
Embter th= zrder s ber found inzoe orcercanfirmotior email segirter reku--z 2asily orlice All wou “e=d i Hhe ced=r ~wmib=r

faund inthe crdercarfirmation srmall, and the smoll adorass

Jrez whem placing wour srder.
crdarnz”

Register areturn

https://www2.hm.com/en_ca/customer-service.html
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Customer Reviews

Overview

HE&M has a rating of 3.03 stars from 1,094 reviews, indicating that most customers are
genarally satisfied with their purchases. Reviewsars satisfied with H&M maost frequently
mention good quality, reasonable prices, and summer collection. H&EM ranks 8th among

Discount Clothing sites.
Service 0
Value QOO(C
Shipping OO
Returns
quilty  ©OE

Positive reviews (last 12 months): 16.2%

il View ratings trends

What reviewers want you to know

Positive highlights

+  HEM's Customer Service center provides OVERALL great sarvice.

« 2018 Customer Choice Winner

httos,//wwwisitejabbercom

How would you rate H&M?

Top Positive Review

“Fall of 2023."”
00000 BajingC.

;

T

e e mew mrllaebBsne L g

 Shidg' mMara

‘ See positive reviews

Sea all photos ‘

Reviews (1,094)

Critical highlights

Q,
¥ s just annoying that they don't accapt their own gift cards online!
¥ [N OTHER WORDS, NO PAPER RECEIPT, ¥OU WILL BE FORCED INTO A
STORE CREDIT! Rating

5 SiEM  — 146
4 SlArS e 100
3stas m 45
2 SiErs = 58
188 o——— 445

o

Top Critical Review

“They hold onto your money
even when they fail to provide...

[ ] Kati M.

| really like the corduroy jackets and flannel shirs

Dont shop here, they cant deliver what you order,
5, R . SO R oy B el R s

Frig b @l -i'l e -

= Show fmone

Sase critical reviews

Sarl by
Relevant -
Timeframs Other
All ima - erified purchase

Verifiad site axpanence

Contains image or video

English anly
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H&M Newsroom

https,//hmgroup.com

H&M MOVE - 28 NOV, 2023

SELECTED BY ZLATAN: H&M
MOVE TO LAUNCIH NEW
CURATED COLLECTION
World-renowned foothall player, Zlatan

lbrahimovi€, will never stop moving. The
legendary athlete continues to set...

H&M MWW - 0 PO, S

H&M MOVE AND SPORT WITHOUT
BORDERS AVMIPLIFY THIE POSITIV L
PFPOWER OF ROLE MODELS

Today, an World Children’s Day, H&M Maove ard
Sporl Without Borcers have joired forces lo..

H&M HOME - 4 JAN, 2024

FRESH & CLEAN - H&M HOME
PRESENTS SPRING 20241
H&M HOME invites you to step into a perfect

blend of pattern mixes, bold and ..

¥l AR T ) B I 1

THE RUMOURS ARE TRUE: H&M
LINKS U WI'TH RABANNE FOR
LATEST DESIGNER
COLLABORATION

H&M is excited to announce iis latest designar

collaboration with Rabanne. A trailblazer on the...

H&M MOVE - 10 JAN, 2024
RAYE & ZLATAN INVITE THE
WORLD TO MOVE IN STYLE
WITIH &M MOVE

H&M Mave's upcoming maovewear release is

expertly engineered using the latest
technologies, merging the dynamic...

FASHION - 16 MOV, 2023
ROMANCE REVISITEND FOR TTAM
STUDICYS HOLIDAY CAPSLLE
Sculptural carsetry, lingerie touches anc

Intensely cesirable tailering - this 1s what's
trending now in...

H&M MOVE - 4 JAM, 2024

MLUSIC SENSATION RAYE TAKES
CENTRE STAGE IN NEW H&M
MOVE CAMPAIGN

H&M Move's latest movewear collection is set
to make its giobal debut on 11 January....

HE&M MOVE - 8 NOV, 2023

H&M MOVE'S NEW SNOW
COLLECTION: A FRESH
PERSPECTIVE ON
PERFORMANCE, HOWEVER YOL
MOVE.

H&M Move's new affordable winter

performance wear for women and men drops
onhne at hm.com/move...
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Suggestions

- The brand has gained significant popularity among
millennial and women, indicating a strong appeal to these
key demographics. While its following among men is
slightly lower than that of women, there’'s an opportunity to
enhance marketing efforts tailored toward men, ensuring d
more balanced and inclusive demand from both genders.

- Acknowledging customer feedback, the brand can enhance
customer satisfaction by prioritizing improvements in
shipping and returns for a more seamless experience.

 TO surpass competitors Zara and Shein in online searches,
the brand can launch a distinctive marketing campaign,
emphasizing unique gualities to stand out in the market.

« Recognizing a recent decreadse In Instagram engagement
to 0.04%, a strategic approach could involve leveraging
iInfluencer marketing to enhance visibility and interaction.
Collaborating with Instagram influencers presents an
opportunity to revitalize engagement rates, creating o
dynamic and appealing online presence.

\



Scrapehero, (2024, Jan 10th) https://www.scrapehero.com

Wikipedia (2024, Jan 10th) https://www.wikipedia.org
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Yougov, (2024, Jan 10th) https://today.yougov.com

kolsquare, (2024,Jan 10th) https.//www.kolsquare.com

Phlanx, (2024, Jan 10th) https://phlanx.com/

North Carolina State University, (2024, Jan 10th) https://www.csc2.ncsu.edu
Sitejabber, (2024, Jan 10th) https://www.sitejabber.com

42



